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Introduction
The Penguin Project is a group that originated in Peoria, Illinois six years ago. The 
program offers children, ages 10 to 22, with various disabilities the opportunity to perform in a 
musical. These children, referred to as the artists, are each paired with a peer mentor to assist 
them as they rehearse and perform the musical on stage. This program has many benefits, not 
only for the artists, but for everyone involved. It creates the opportunity for the artists to develop 
important social skills, be supported and encouraged by their peers, and often discover hidden 
talents. It also provides the mentors with the chance to work with their peers who have special 
needs and learn that they are really no different from them. Due to its great success, the 
Children's Community Theater (CCT) in Sycamore decided to start the program in DeKalb 
County in 2012. Since then, they have put on two successful musicals and are now preparing for 
their third later this year.
Now that the Penguin Project has been so successful and beneficial for the local 
community, board members of the CCT would like to create a similar program for adults called 
the Penguin Players for adults with disabilities 23 years and older, and would be structured much 
like the Penguin Project is. The idea is to extend the opportunity to participate in theater to adults 
in the community with disabilities, and also allow alumni from the Penguin Project to still be 
involved. While this program would be very similar to the Penguin Project, there will be some 
differences. The Penguin Project typically has a cast comprised of 30 actors and 30 peer mentors, 
the cast for Penguin Players likely consist of a smaller cast. Due to the differences in working 
with adults with disabilities, the cast size would be a maximum of 20 actors and 20 peer mentors. 
In addition, one of the main challenges is where to find peer mentors. While there are often many 
individuals willing to work with children who have disabilities, it is often much harder to find
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people willing to work with adults who have disabilities. However, one of the best resources that 
the Penguin Players will have available to them is the students at Northern Illinois University 
(NIU). There are many ways in which they would be able to partner with both students and 
faculty at NIU to find interested mentors and volunteers.




There are many reasons why a project like this one should be done in communities all 
over the country. It is also very easy to come up with these reasons because it shows 
commitment, builds confidence, gains friendships and loyalty to name a few. What is difficult to 
think about is the reasons why a project like this one would not be successful. By understanding 
the challenges faced, I believe we can overcome them if we are correctly prepared. Our society is 
very familiar with taking precautionary measures to assure success. The main challenge that I 
believe will need to be overcome for this production to work is the attitudes that are held against 
people with disabilities. This is not to say everyone dislikes those with disabilities but instead I 
believe people are not correctly using the education that is offered to change biased attitudes.
This paper will look at why attitudes should be changed as well as where attitudes come 
from, the paradigms of special education and disability, the use of language and terminology and 
educational practices that may be acquired and taught to change this problem.The paper closes 
by addressing why the Penguin adult project has not been undertaken to date and offers what 
should be done from now on to assure that a production of this magnitude will work. This will 
deal mostly with community reaction. People’s attitudes towards people with disabilities may not 
make a play performed by adults with disabilities sustainable. The need for further education on 
disability will be discussed to close my presentation.
There is a never ending list of professionals in our communities that work hand in hand 
with those with disabilities. Disability is so prevalent in our society that it is surprising that a 
stigma is still seen in certain areas of equal rights. Disability is historically viewed as a tragedy.
It has been explained as a result of sin, and a disgrace. Something is needed to be done to 
manage the attitudes placed on those with disabilities in a positive manner (Pfeiffer, 2003). The 
first step that has been taken to control these stigmas is attempts to modify the barriers of
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negative attitudes. Murray states in the “Development of Attitudes toward the Physically 
Disabled,” that an increased understanding of the developmental pattern of attitudes toward the 
physically disabled seems to be the first step towards attacking the problem of eliminating or 
minimizing the development and expression of these prejudices. An attitude is a favourable or 
unfavourable evaluative reaction toward something or someone exhibited in ones beliefs, 
feelings, or intended behaviour. Attitudes can be portrayed in three different components. 
Cognitive attitudes are thoughts and ideas, usually shown as stereotypes. Affective attitudes are 
those that thoughts or feelings suggest including dislike and fear. Finally behavioral attitudes 
force you to act a certain way.
After numerous studies on the subject to find the cause of initial attitudes it is to be 
recognized that parents seem to be the primary cause for the transmission of social and cultural 
norms. According to Sandahls’ “Bodies in Commotion” (2005) disability is considered out of the 
ordinary and forces the curious to fight the urge to stare. This becomes very evident to children 
who mimic their parents to point out the strange actions they are witnessing in their parents.
Children are thought to initially have no concept of race, religion or major differences. 
This would assume that children show no bias or prejudice and yet it is easy look back to 
childhood to see there are many negative attitudes towards disability in all aspects of growing up. 
Shapiro states that there are strong cultural influences shown in school, the media, and our
language and literature. Disney characters in movies include biased attitudes on disability. The
/
amputee Captain Hook, the seven dwarfs of Snow White, Quasimodo in the Hunchback o f Norte 
Dame show just a few examples of how initial attitudes may be placed on our youth. Quasimodo 
for example was made fun of repeatedly for his hunch back. Without really looking into this it
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seems petty but when it is understood what morals are being placed in a child’s mind the impact 
of this movie may be detrimental.
By focusing on children, it is easier to realize where the attitudes came from. Orgel and 
Tuckman (1945) did a study on orphan children and the nicknames that are given to each other.
31.9% of the time the male children had nicknames that coincided with their disabilities. It was 
noted that almost all of the names were deprecating and showed a negative feeling. A similar 
study by Force (1956) concluded that those with a physical disability were not well integrated 
into the elementary level schools; this increases the difficulty of social acceptance as well as 
acceptance for those even at just six years of age. Six years old seems very young to be 
formalizing attitudes of differences but there are significant research proving this point. Schools 
can also cause negative self-esteem for students with disabilities due to labels like “mentally 
retarded” and emotionally disturbed.” By labeling the child a stigma is immediately imposed and 
difficult to remove.
Most people are not aware of their negative attitudes. According Shapiro (1999) most 
people do not harbor conscious prejudices against handicapped people or even realize that such 
prejudice is a serious problem in American Society. Even thought people do not realize their 
prejudice, handicap is seen as a disadvantage to social and economic status.
There are three models of disability that identify the belief systems for defining 
impairment. The word “paradigm,” refers to a model, theory, or perception. People assume that 
the way they view things is the way they really are and our attitudes develop out of the 
paradigms we are associated with.
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The first paradigm is the Medical Model. According to Sandahl (2005), the dominant 
culture persists in considering disability in terms of this model. Although viewing disability 
solely by the medical model is equivalent to viewing race issues as dermatological. We as a 
society tend to individualize disabled people by deeming them victims of disease. The medical 
model states that a person’s limitations cause disability. This model sets to find a “cure.” 
Disability in this model is seen as a health related inability (Shapiro, 1999). This is where the 
problem in society has come into play. When a patient is unable to be cured, they fall into the 
disabled category and in years passed found difficulty in finding public education, involuntary 
sterilization and were the root of negative stigmas. The medical model deals with disability 
primarily as a medical condition.
When one is able to understand the rights and not necessarily the treatment of the 
disabled, the minority model is introduced. According to Shapiro, “the minority group or 
independence paradigm views disability as a natural part of life with its challenge to make 
society and the environment accessible and user friendly” (Shapiro, 1999). This makes it easy to 
understand how the minority model illustrates a much less negative stigma and is the best way to 
associate disability. A disability is seen as a group minority facing discrimination instead of the 
medical models individuality recipient. When a group is labeled, there tends to be much less 
accountability. This allows a higher esteem level for those with the label in comparison with the 
medical models shame. Compared to the medical model, the minority model deals with 
environmental factors a considerable amount. This includes transportation, communication and 
accessibility to name a few. When referring to this model, one must be careful to separate 
disability from the image of pity. Disability does not have victims. This can be aided by using 
person first language which will be discussed in detail later.
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The final model of disability is the moral model. This model deals predominately with 
religion. It is the oldest form of the models of disability and is referred to the least. Disability, as 
seen from this model, happens when someone has done something wrong. It is associated with 
punishment and guilt. The public tended to feel bad for those with disabilities and shame was 
often placed on the entire family (Kaplan, 1998).
How willing the public accepts discrimination and the language used against a certain 
group measures society’s attitudes about that minority. When it comes to race and ethnicity there 
are many forms of language that have become off limits or considered derogatory. The mental 
illness community has yet to see similar progress. According to Vash (1981) “words have the 
power to shape images of the referenced objects and their choice is important in building or 
breaking down stereotypes.” The language that is used has the potential to be extremely hurtful 
or tremendously encouraging. As a society, we tend to linger around the negative end which 
causes harboring self-image problems for persons with mental and physical difficulties.
Person first language is an approach that needs to be embraced in general and taught in 
the education systems to identify people with disabilities as whole individuals. Disabilities do not 
define the person, the person defines the disability and this should be shown in the language that 
is used to describe one another. The American Speech and Hearing Association explain this by 
reminding people not to replace person nouns with disability nouns. An example of this would be 
to change the term “wheelchair bound” to a person who uses a wheelchair. This may sound very 
straightforward and the offensiveness questionable but using person first language shows to be 
less stigmatizing to those with disabilities. Avoiding the words suffering from and victim of, will 
also make a difference in the way the disability is understood. B. Wright (1983) as cited in 
Shapiro (1999) says that the word “have” or “has” should be used most often. Saying a person
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who has Autism is much better than an Autistic because the later places blame and is more likely 
to cause a negative stigma. It is difficult to find a common acceptable term when referring to 
those that are disabled. It tends to change as the cohort and location change from “mentally or 
physically challenged” to “differently abled” and many more.
The next topic that is necessary to cover when discussing appropriate terminology is the 
difference between disability and handicap. According to the American Speech and Hearing 
Association, a disability does not equal a handicap. A disability is the same as disorder or 
impairment and can be caused by illness or injury. Disabilities are not contagious. This is an 
important fact to state since society tends to associate disability with disease. This is a major 
factor in the negative connotation of disability. Also stated by the association is the definition for 
a handicap. “Handicaps are social or environmental obstacles imposed by society on those with 
disabilities” (Folkins, 1992). The handicap for a construction worker that loses his eye sight is 
much greater than an individual that does not rely so heavily on their eyesight. Shapiro found 
that
Persons with disabilities often state that the greatest handicaps they 
face in their environments are not their physical or mental 
conditions but the attitudes of others. Because handicaps are not 
permanent but situational, they can be eliminated, if “reasonable 
accommodations” are provided and the environment is adjusted to 
compensate for and accept the disability.
It is important to note that we are not going to change attitudes but we need to take 
extensive steps to ultimately fix the abusive language that is hindering the progression of our 
society when it comes to those with special needs.
There are many road blocks and obstacles that must be overcome to finish a project like 
this one. It is very common for projects to be undertaken with children with disabilities. This is 
due to many factors that are easy to point out. Working with children is more cost effective. 
According to the Disability Statistics Abstract developed by the U.S. Department of Education 
there were 4.7 million primary and secondary students with disabilities in 1993-94,57.3 percent 
of that number go on to graduate high school. This is due to educational grants as well as school 
structuring that makes for a beneficial learning environment. When comparing high school to 
post secondary schooling the incidence of students with disabilities seen in post secondary 
settings was only 6.3 percent in 1992-93 (Kaye, 1997). In the same article it is stated that the 
graduation rate for students with disabilities in postsecondary education was drastically dropped 
compared to high school. The main reason for this is the decline in educational structure when 
postsecondary schooling is added. There are many grants available but accessing them and 
educating oneself on the financial aspects of postsecondary schooling is not often found.
This also brings forth the idea that finding programs like the penguin project is much 
easier when it focuses on children with disabilities. There is much less emphasis on the parents 
finding programs to enrich the child's abilities than when the child is no longer in the K-12 
educational system. This is the difficulty with a project like the one we are bringing to the 
university. A much more extensive marketing and preparation phase much be enacted to assure 
things like an audience and actors will be accounted for. The attitudes of adults unfortunately 
tend to be more negative than those that are classmates with children with disabilities. This may
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decrease the number of actors willing to participate as well as audience members finding 
enjoyment from a production of this cast.
It is evident that today's educational system can do much better with teaching our youth a 
better way to approach and communicate with those with disabilities. The enactment of the 
Education for all Handicapped Children Act in 1975 allowed children with disabilities the 
chance to learn in the least restrictive environment (Shapiro, 1999). Aside from this though, the 
need to prepare children without disabilities for changes to their mainstream activities was not 
thought out. The main concern that was seen was in the attitudes towards those entering with 
disabilities. An easy way to curb this problem would be to use strategies to offset stereotypical 
views. Possible examples of this would include role-playing, behavior rehearsing and simulation 
activities (Shapiro, 1999). These educational tactics do not need to remain in the primary and 
secondary school systems. Moving from high school into the collegiate realm would assure that 
the most beneficial education is being supplied. There are already classes on campus including 
Disability in Society that work to change negative attitudes and educate the students on 
disabilities and etiquette. The incorporation of classes like this in to the undergraduate 
coursework would assure the proper techniques are being used on campus to assure a positive 
atmosphere and optimistic students.
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Penguin Players 
Blueprint
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Finding Peer Mentors
Taking advantage of Northern Illinois University would be the most optimal way to 
assure quality and ease when casting peer mentors. Students are currently studying to become 
professionals in their field of choice and this production would give them hands on experience to 
further their education. A full range of students could be used for this production, most of which 
would come from the health services sector. Pre-Occupational and Physical Therapy, Speech- 
Language Pathology, and Special Education majors, as well as Theatre and Dance students 
would provide the best fit for assisting in the production, but any designation would work with 
student dedication. This production is about making and maintaining friendships and facilitating 
individualism. As long as enthusiastic and devoted mentors are cast, any background will assist 
in making this play a success.
The challenges for working with NIU students as peer mentors will be in two areas. First, 
the time commitment may be difficult due to a relatively short semester. A typical production 
takes around three to four months. Although this is around the length of a semester it may be a 
challenge to keep on a strict timeline. To accommodate students’ schedules, the entire production 
must be done within the 16 weeks of either the fall or spring semesters. Whether students serve 
as mentors through an independent study or an honor’s seminar, they will be limited to working 
within one semester. Putting on a musical requires a lot of time and commitment from everyone 
involved, and especially from the mentors since they are an instrumental part of the production. 
The next big feat would be in getting college students to commit to the production. It is hard 
enough to get together for one meeting for a group project let alone set aside rehearsal times 
week to week. This being said, there are many ways to make sure that students will be 
committed to the project. Independent study hours, an Honor’s seminar course, and volunteer
work would be the main three sources of finding mentors that will work with the time 
commitment.
Having student’s earn credit through an independent study is great way get students 
committed to the project. Professor Gregory Long, who teaches a class called Disability in 
Society at Northern Illinois University, works hand in hand with many students as teacher’s 
assistants. A typical semester yields many independent study hours for students working on 
different tasks with the professor. After discussing the Penguin Project with Professor Long he 
expressed his interest in assisting by offering independent study hours for students to work on 
the project. He also informed me that it would be fairly easy for students to earn school credit to 
help with this project. The steps for this to be done are as follows:
1. The student should contact a professor in their major or Professor Long in the 
semester prior to that o f  the project.
2. The student must understand the timeline and commitment for this project.
3. The correct independent study form should be filled out and turned in.
4. Some sort of final paper or documentation should be compiled to show growth and 
recommendations.
An alternate way for students to earn credit would be to have a service-learning course in which 
students can be involved with the Penguin Players, as well as earn credit. Dr. Nancy Castle is the 
director of the Community Leadership and Civic Engagement [CLCE] program at NIU, and is 
very interested in creating and teaching this course. Her idea is to have a 300 and 400 level 
course sequence in which students can be involved with the project for two semesters.
Depending on the production schedule, in one of the semesters they would be involved in 
production, and in the other they would assist with other aspects of the program and complete
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any follow-up work. This course could also be open to honors students and would allow them to 
earn credit for an honors seminar in the first semester, and complete their Capstone project the 
second semester. The current thought for when to implement this is to have the first course 
sequence begin in Spring 2013 and conclude in Fall 2103. In order find interested students, email 
announcements could be sent out to students explaining what the course would be about and 
what they would be able to earn credit for. Dr. Castle would be the contact person for this, and 
her information is listed below.
• Dr. Nancy Castle- Director of CLCE 
o Location- Zulauf 114 
o Email- ncastle@niue.edu 
o Phone-(815) 753-4430
There is also the possibility of finding peer mentors from local volunteer groups. Fraternities 
and sororities tend to have mandated volunteer hours. Becky Harlow is a contact that was made 
through Northern Illinois University that is also very interested in this project. Becky is the 
Assistant Director for Community Service for Student Involvement and Leadership Development 
(SILD). The recommendation that was received from Becky was to set up a recruit table within 
the student center, Wirtz Hall or Dusable Hall. The steps to setting up this table are very easy but 
depend on the location desired. For the student center, assistance must come from the 
administration office which is on the main floor next to the information desk. If Wirtz or Dusable 
Hall is chosen, reservations for a table must be made in the SILD office, whose address is 150 
Campus Life Building. Mrs. Harlow also offered to print the need for volunteers on the volunteer 
list. This list is distributed approximately every two weeks to the students that have indicated 
interest in receiving volunteer opportunities. In order to do this, Becky asks for a write-up with
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details about the project and the volunteers needed. Becky Harlow’s contact information is 
below.
• Becky Harlow- Assistant Director for Community Service 
o Location-150 Campus Life Building 
o Email- rharlow@niu.edu 
o Phone-(815) 753-6703
Another way to find volunteers to serve as peer mentors is through the organization Best 
Buddies. They are a national organization with a chapter at Northern Illinois University. Best 
Buddies is a group that matches individuals in the community with an intellectual disability to 
NIU students. Their goal is for students to develop one-to-one friendships and become friends 
like any two students would be. Many of the NIU students involved may be interested in serving 
as a mentor since they already have experience working with individuals who have disabilities. 
Additional Volunteers
As in the Penguin Project, there are additional volunteers that would be important to have 
involved in the Penguin Players. Having various professionals who have the knowledge and 
experience of working with adults with disabilities as a part of the production is helpful for 
everyone involved. Occupational therapists, who help individuals successfully, participate in 
activities that are important to them through a variety of interventions, may be particularly 
useful. They may be able to provide suggestions and strategies for how to best teach the roles to 
the actors. Physical therapists, who work on improving an individual’s mobility, could be helpful 
to work with actors who have physical impairments and limited mobility. This would be 
especially important since the actors would be performing a musical which often requires 
learning choreography. Having a speech-language pathologist involved would also be very 
beneficial for working with the actors on their speaking and singing parts.
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Finding Actors
Some of the actors for the Penguin Players are likely going to be alumni of the Penguin 
Project In the two years since the Penguin Project has started there have been actors who have 
graduated, but would still like the chance to still be involved. Therefore, the Penguin Players will 
be the perfect opportunity for them to continue to participate and developing skills that they 
learned from the Penguin Project
In order to find other actors there are a variety of community organizations that can be 
contacted. Here is a detailed description of each organization, followed by a list of contact 
information. Each organization has either been contacted and shown interest in working with this 
production, or has a prior relationship with the Penguin Project.
One of organizations is Best Buddies, which is a national organization with a chapter at 
Northern Illinois University. As stated earlier, they match individuals in the community with an 
intellectual disability to NIU students to help them develop one-to-one friendships. In addition to 
finding mentors, this organization would also be a great place to find interested actors from both 
the community and campus.
Another place located on campus is the NIU Center for Access-Abilities Resources 
(CAAR) Office. They offer services to NIU students with disabilities in order to assist them with 
any academic needs and to help create a suitable learning environment for them. Since they work 
with many NIU students with disabilities, they would be a great place to recruit actors as well.
One of the community organizations we looked at is Opportunity House, Inc. located in 
Sycamore, Illinois. They are a non-profit organization that provides rehabilitation services to 
individuals with disabilities. They offer a variety of services including 24 hour residential homes, 
respite care, developmental training, and social activities. Due to the variety of services they
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offer, they would be able to reach a large number of people with disabilities who could be 
interested in being of part of the Penguin Players. In addition, since they already have an ongoing 
relationship with the Penguin Project, they will likely be the major source for actors.
The Kishwaukee Special Recreation Association (KSRA) is another group that would be 
very helpful in casting this production. KSRA is focused on bringing community based 
recreation programs to all the residents of Illinois who have a disability or handicapping 
condition. A special recreation association can provide more programs and a greater range of 
services than a single community. By pooling residents and Rinding, more programs that meet 
the needs of unique individuals can be offered. This includes the ability to provide programs for 
target age groups and ability levels.
Contact Information for Organizations:
• Best Buddies-
o Website- http://www.sa.niu.edu/bb.html (NIU Chapter) 
o Robert Munro- President
■ Contact information- munbbv44@vahoo.com 
o Shannon Langenderfer- Vice President
Contact information- zl601980@students.niu.edu •
• CAAR Office-
o Website- http://www.niu.edu/caar/ 
o Melanie Thompson- Director
■ Contact information- mthompson3@niu.edu
• Opportunity House-
o Website- http://www.ohinc.org/contact.html 
o Contact information- (815) 754-0330
• Kishwaukee Special Recreation Association (KSRA)
o Website- http://www.specialrecreation.org/ 
o Suzie Zeeh- Director
■ Contact information- szeeh@dekalbparkdistrict.com
■ Phone number- (815) 739-1249
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Fundraising and Marketing
It has been stated that The Penguin Project has great success with the use of grants to support 
this production. This money is beneficial for funding the entire event from ticket production to 
production rental space. There are many unseen costs that are brought up during a project such as 
this and the need for extra funds may become necessary. There are many ways on and off 
campus to hold fundraisers that will not only help pay for the production but also market this 
project Marketing is a very important aspect for this production while working with the adult 
community. When the cast is predominately children it is fairly easy to fill the audience with 
parents, teachers and other students. By changing the age of the cast, the audience is altered 
significantly. There are no longer other students or teachers to fill the auditorium. This is where 
marketing and fundraising would be beneficial. A bake sale is an idea for fundraising that would 
get the Penguin Players name out This would also be a good time to search for extra 
professionals and mentors for the play if more are needed. Having information about the 
organization and the upcoming play will get the word out about the play and the need for 
assistance.
Advertisement is also a good way to get more audience members. Fliers around town and 
campus as well as ads in the Northern Star and Daily Chronicle will help gain excitement for the 
upcoming production. Certain steps must be taken approve posters placed around campus. The 
posters must be approved by The Student Involvement and Leadership Development Office and 
must have the appropriate stamps placed on them. Attached is the link for the steps and 
regulations that should be followed to assure the correct process of approval. Consent should be 
received by The Office of Student Involvement and Leadership Development. A copy of the 
poster must be given to Student Involvement & Leadership Development for record keeping.
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Advertizing in the Northern Star would also be very beneficial due to the vast majority of the 
university that sees the publication. Per the Northern Star website, to advertise in the publication 
and online please stop by the Northern Star office, Campus Life Building, Suite 130, or call 815- 
753-0707.
• Poster Approval
http://www.niu.edu/studentinvolvement/omanizations/ docs/poster policy chalk policy, 
pdf
• Northern Star Advertisement rate card
http://bloximages.newvorkl.vip.townnews.com/northernstar.info/content/tncms/assets/v3 
/editorial/1 /93/1933cdba-b953-1 1 eQ-ba64-0019bb30Q 1 a/4e31 bdfl b6c2a.pdf.pdf
T-shirts and apparel with the Penguin Players name is a smart way to market and extend the
connection base with this project. There are numerous organizations in the area that offer
printing for apparel and/or signs and banners.
• Competitive Edge Graphics
o 700 N Peace Rd, DeKalb IL 60115 
o (815)758-0056
• Special F-X
o 510 N Main St #1, Sycamore IL 60178 
o (815)784-2895
• Banner Up Signs
o 1170 E. State St, Sycamore II 60178 
o (815)899-9211
• Sports of All Sorts
o 147 North 2nd Street DeKalb, IL 60115 
o (815)756-9910
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A ppendix A
Northern Illinois University
Student Involvement & Leadership Development
Poster Policy /  Chalk Policy
1. The Student Involvement & Leadership Development Office must approve all posters before 
they are
placed on campus bulletin boards. Only Student Association (SA) recognized student 
organizations in
good standing and university departments may request placement of posters on campus 
bulletin boards.
Posters receiving approval from Student Involvement & Leadership Development must have the 
appropriate office stamp placed on them. Each poster is numbered in conjunction with the 
poster sign in
log. A copy of the poster must be given to Student Involvement & Leadership Development for 
record
keeping. If posters are to be reproduced in quantity, an organization or department should get 
the
original copy stamped before copies are made.
(An item  Is considered a poster if it is one page, and size is no larger than 24” x 24").
2. The sponsoring organization or university department must be clearly identified on the face 
of the poster
along with contact information.
(Sponsored By:___________ , Contact Information:___________).
A direct relationship must exist between the organizations / departments general function and 
the event
being advertised. Any student organization receiving funds from the Student Association MUST 
state the
following on posters: SA Allocated and Open to All. The length of time for poster approval is
no more
than two weeks.
3. An individual requesting poster approval for Student Association elections must have 
approval from the
Student Association Elections Commissioner before Student Involvement & Leadership can
approve the
request.
4. Posters indicating in writing or by illustration the serving of alcoholic beverages must contain 
a
statement that "no one under 21 years of age will be served; ID's will be checked". No 
reference to
alcohol abuse will be allowed (all you can drink, drinking contests, etc.).
5. Posters printed in a language other than English must include an English translation on the 
face of the
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poster or have an English translation on file in the Student Involvement & Leadership
Development
Office.
6. The relative size of the print advertisement or logo of the commercial sponsor shall be 1/3 or 
less in size
of the event program, organization, or department being advertised and positioned in the 
lower 1/3 of 
the poster.
7. Approved posters (with the Student Involvement & Leadership Development stamp visible) 
may be
placed ONLY on bulletin boards provided for this purpose in university buildings. Any poster 
attached to
bare walls, glass, artwork, elevators, sidewalks, bus shelters, light poles, garbage cans, floors, or 
other
objects will be removed. Only one type of each poster may be posted on each bulletin board. A 
poster
may not be placed covering other posters.
8. The Holmes Student Center, Food Service Director, must be contacted and will advise 
regarding the
9. In residence halls, approved posters are to be delivered to the main desk of each hall at least 
24 hours
prior to the day the materials are to be posted. The main desk will further advise on their 
posting policy
(policies differ from hall to hall). Please abide by each policy.
10. For the Huskie Bus line, approved posters may be posted only within the overhead 
advertising frames on
the inside of any bus.
11. Failure to obtain approval for posters or the posting of posters on objects other than 
appropriate bulletin
boards may result in the loss of an organization's / department's privilege of poster approval. 
Any poster
deemed inappropriate must be removed by the organization / department in question, within 
24 hours
of notification. Repeated violations of this policy may result in the loss of the organization's / 
department's status and the adjudication of individuals.
12. The Director of Student Involvement & Leadership Development may withhold approval for 
any poster
deemed to be obscene, lewd, or potentially offensive to a portion of the university community, 
or which
advertises an event which is illegal or unlawful. The decision of the Director may be appealed to 
the
Associate Vice President for Student Affairs.
13. Student Association recognized organizations in good standing / departments are allowed 
to chalk on
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concrete sidewalks ONLY. A washable non-toxic chalk must be used; no permanent materials 
are
allowed, including but not limited to paints, markers, crayons, etc. Chalking is not allowed on 
university
buildings, stairs, decorative bricks, walls / ledges, or any other area not identified as a sidewalk. 
Failure
to follow these guidelines may result in the loss of privileges.
14. If for any reason poster privileges have been lost or revoked, this also applies to the 
organization's /
department's privilege to chalk sidewalks, use display cases, etc.
15. Unauthorized removal of posters is in direct violation of the University's Student Judicial 
Code 3-2.1.
Violators will be forwarded to the University Judicial Office.
16. Other ways of informing the student body and exercising free speech without posting are 
listed below:
1. Free Speech Area (Martin Luther King Commons Mall Area)
2. Reserve Hallway Table Space in DuSable, Wirtz, or Holmes Student Center
3. Electronic Message Board
4. Northern Star
A ppendix B
See attached Rate Card Document
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Appendix G
Blueprint for Penguin Players
In order to make the Penguin Players a success, one of the best resources will be the 
students and faculty at Northern Illinois University. While there are often many individuals who 
want to work with children who have disabilities, it is often much harder to find people willing to 
work with adults who have disabilities. Therefore, partnering with both students and faculty at 
NIU will be one of the best ways to find interested and committed mentors and volunteers. 
Finding Peer Mentors
Taking advantage of Northern Illinois University would be the most optimal way to 
assure quality and ease when casting peer mentors. Students are currently studying to become 
professionals in their field of choice and this production would give them hands on experience to 
further their education. A full range of students could be used for this production, most of which 
would come from the health services sector. Pre-Occupational and Physical Therapy, Speech- 
Language Pathology, and Special Education majors, as well as Theatre and Dance students 
would provide the best fit for assisting in the production, but any designation would work with 
student dedication. As long as enthusiastic and devoted mentors are cast, any background will 
assist in making this play a success.
The challenges for working with NIU students as peer mentors will be in two areas. First, 
the time commitment may be difficult due to a relatively short semester. To accommodate 
students’ schedules, the entire production must be done within the 16 weeks of either the fall or 
spring semesters. The next big feat would be in getting college students to commit to the 
production. It is hard enough to get together for one meeting for a group project let alone set 
aside rehearsal times week to week. That being said, there are many ways to make sure that 
students will be committed to the project. Independent study hours, a service-learning course,
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and volunteer work would be the main three sources of finding mentors that will work with the 
time commitment
Having students earn credit through an independent study is great way get students 
committed to the project Professor Gregory Long, who teaches a class called “Disability in 
Society” at Northern Illinois University, works hand in hand with many students as teacher’s 
assistants. After discussing the Penguin Project with Professor Long, he expressed his interest in 
assisting by offering independent study hours for students to work on the project The steps for 
this to be done are as follows:
5. The student should contact a professor in their major or Professor Long in the 
semester prior to that of the project.
6. The student must understand the timeline and commitment for this project.
7. The correct independent study form should be filled out and turned in.
8. Some sort of final paper or documentation should be compiled to show growth and 
recommendations.
In addition to providing independent study hours, Greg Long will be a great contact to have at 
NIU to provide assistance with many aspects of the Penguin Players. His contact information is 
listed below.
• Dr. Greg Long
o Location- Wirtz 323C 
o Email- glong@niu.edu 
o Phone-815-753-6508
An alternate way for students to earn credit would be to have a service-learning course in 
which students can be involved with the Penguin Players, as well as earn credit. Dr. Nancy 
Castle is the director of the Community Leadership and Civic Engagement [CLCE] program at
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NIU, and is very interested in creating and teaching this course. Her idea is to have a 300 and 
400 level course sequence in which students can be involved with the project for two semesters. 
Depending on the production schedule, in one of the semesters they would be involved in 
production, and in the other they would assist with other aspects of the program and complete 
any follow-up work. This course could also be open to honors students and would allow them to 
earn credit for an honors seminar in the first semester, and then complete their Capstone project 
the second semester. The current thought for when to implement this is to have the first course 
sequence begin in Spring 2013 and conclude in Fall 2103. In order find interested students, email 
announcements could be sent out to students explaining what the course would be about and 
what they would be able to earn credit for. Dr. Castle would be the contact person for this, and 
her information is listed below.
•  Dr. Nancy Castle- Director of CLCE 
o Location- Z ulaufll4  
o Email- ncastle@niue.edu 
o Phone-(815) 753-4430
There is also the possibility of finding peer mentors from local volunteer groups. Fraternities 
and sororities, along with many other students organizations, tend to have mandated volunteer 
hours that they have to complete Becky Harlow is a contact that was made through Northern 
Illinois University that is also very interested in this project Becky is the Assistant Director for 
Community Service for Student Involvement and Leadership Development (SILD). The 
recommendation that was received from her was to set up a recruit table within the student 
center, Wirtz Hall or Dusable Hall. The steps to setting up this table are very easy, but depend on 
the location desired. For the student center, assistance must come from the administration office, 
which is on the main floor next to the information desk. If Wirtz or Dusable Hall is chosen,
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reservations for a table must be made in the SILD office, whose address is 150 Campus Life 
Building. Becky also offered to print the need for volunteers on the volunteer list. This list is 
distributed approximately every two weeks to the students that have indicated interest in 
receiving volunteer opportunities. In order to do this, Becky asks for a write-up with details 
about the project and the volunteers needed.
• Becky Harlow- Assistant Director for Community Service 
o Location-150 Campus Life Building 
o Email- rharlow@niu.edu 
o Phone-(815) 753-6703
Another way to find volunteers to serve as peer mentors is through the organization Best 
Buddies. They are a national organization with a chapter at Northern Illinois University. Best 
Buddies is a group that matches individuals in the community with an intellectual disability to 
NIU students. Their goal is for students to develop one-to-one friendships and become friends 
like any two students would be. Many of the NIU students involved may be interested in serving 
as a mentor since they already have experience working with individuals who have disabilities. 
Their contact information is included with the organizations under the “Finding Actors” section. 
Finding Actors
In order to find actors there are a variety of community organizations that can be 
contacted. Here is a detailed description of each organization, followed by a list of contact 
information. Each organization has either been contacted and shown interest in working with this 
production, or has a prior relationship with the Penguin Project.
One of organizations is Best Buddies, which is a national organization with a chapter at 
Northern Illinois University. As stated earlier, they match individuals in the community with an 
intellectual disability to NIU students to help them develop one-to-one friendships. In addition to
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finding mentors, this organization would also be a great place to find interested actors from both 
the community and campus.
Another place located on campus is the NIU Center for Access-Abilities Resources 
(CAAR) Office. They offer services to NIU students with disabilities in order to assist them with 
any academic needs and to help create a suitable learning environment for them. Since they work 
with many NIU students with disabilities, they would be a great place to recruit actors as well. 
Melanie Thompson is the director of the CAAR office, and when contacted she said at this time 
they do not have many students with developmental disabilities. However, it may still be 
beneficial to contact her in the future to see if they have any students who would want to 
participate. In addition, there are often many staff who work in the CAAR office that serve as 
advisors to various organizations, such a Deaf Pride, who know students that may be interested 
in being involved with Penguin Players.
One of the community organizations we looked at is Opportunity House, Inc. located in 
Sycamore, Illinois. They are a non-profit organization that provides rehabilitation services to 
individuals with disabilities. They offer a variety of services including 24-hour residential 
homes, respite care, developmental training, and social activities. Due to the variety of services 
they offer, they would be able to reach a large number of people with disabilities who could be 
interested in being of part of the Penguin Players. In addition, since they already have an ongoing 
relationship with the Penguin Project, they will likely be the major source for actors.
The Kishwaukee Special Recreation Association (KSRA) is another group that would be 
very helpful in casting and helping with this production. KSRA is focused on bringing 
community based recreation programs to all the residents of Illinois who have a disability or 
handicapping condition. A special recreation association can provide more programs and a
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greater range of services than a single community. Pooling residents and funding can offer more 
programs that meet the needs of unique individuals. This includes the ability to provide programs 
for target age groups and ability levels. Suzie Zeeh, the director of KRSA, has been contacted 
and is very interested and willing to assist with the Penguin Players. They would be a great 
source for actors, as well as for helping with other aspects of the program, such as marketing. 
Contact Information for Organizations:
• BestBuddies-
o Web site- http://www.sa.niu.edu/bb.html (NIU Chapter) 
o Robert Munro- President
■ Email- munbby44@yahoo.com 
o Shannon Langenderfer- Vice President
■ Email- zl601980@students.niu.edu
• CAAROffice-
o Website- http://www.niu.edu/caar/ 
o Melanie Thompson- Director
fl Email- mthompson3@niu.edu
• Opportunity House-
o Website- http://www.ohinc.org/contacthtml 
o Phone-(815) 754-0330
• Kishwaukee Special Recreation Association
o http://www.specialrecreation.org/ 




It has been stated that The Penguin Project has had great success with the use of grants to 
support this production. However, since there are many additional costs that often come up 
during a project such as this, the need for extra funds may become necessary. There are ways on
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campus to hold fundraisers that will not only help pay for the production, but also assist in 
marketing. Marketing is a very important aspect for this production while working with the adult 
community. When the cast is predominately children it is fairly easy to fill the audience with 
parents, teachers and other students. However, by changing the age of the cast the audience is 
altered significantly since there are no longer other students or teachers to fill the auditorium. 
This is where marketing and fundraising would be beneficial.
A bake sale at NIU is an idea for fundraising that would get the Penguin Players name out 
This would also be a good time to search for extra volunteers and mentors for the play if more 
are needed. Having information about the organization and the upcoming play will get the word 
out about the play and the need for assistance.
One way to assist with marketing would be to contact the Board of Directors at 
Opportunity House. They would likely be a great way to market the production to the community 
and also increase ticket sales. As mentioned earlier, the director of KRSA (Suzie Zeeh) will be 
another very important contact from the community to have in order to market the production, 
and assist however they can.
Advertisement is also a good way to get more audience members. Flyers around campus 
will help gain excitement for the upcoming production. Certain steps must be taken approve 
posters placed around campus. The Student Involvement and Leadership Development (SILD) 
Office must approve the posters and must have the appropriate stamps placed on them. Listed 
below is the link for the steps and regulations that should be followed to assure the correct 
process of approval, and the form is also attached. Consent should be received by The SILD 
Office (See Appendix C). A copy of the poster must be given to SILD for record keeping. 
Advertising in the Northern Star and Daily Chronicle would also be very beneficial due to the
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vast majority of the university that sees these publications. Per the Northern Star website, to 
advertise in the publication or online please stop by the Northern Star office, Campus Life 
Building, Suite 130, or call 815-753-0707. The Daily Chronicle would be another place to 




■ Also see Appendix C for Poster Policies
• Northern Star Advertisement Rate Card
■ http://northemstar.info/pdf_1933cdba-b953-l 1 e0-ba64-0019bb30f31 a.html
■ Also see Appendix D for 2011-2012 Rate Card.
• Daily Chronicle
■ Website- http://www.daily-chronicle.com/contact_us/
■ Main Phone- 815-756-4841
» Karen Pletsch- Advertising and Marketing Director 
■ Email- kpletsch@shawmedia.com
T-shirts and apparel with the Penguin Players name is also a smart way to market and extend 
the connection base with this project. There are numerous organizations in the area that offer 
printing for apparel and/or signs and banners.
• Competitive Edge Graphics
o 700 N Peace Rd, DeKalb IL 60115 
o (815)758-0056
• Special F-X
o 510 N Main St #1, Sycamore IL 60178 
o (815)784-2895
• Banner Up Signs
o 1170 E. State St, Sycamore H 60178 
o (815)899-9211 •
• Sports of All Sorts
o 147 North 2nd Street DeKalb, IL 60115
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o (815)756-9910
Overall, we believe that partnering with NIU will help make the Penguin Players a successful 
program. Professor Greg Long and Dr. Nancy Castle will both be great contacts in order to make 
this partnership possible. The rest of the contacts that were mentioned can also be found in 
Appendix A. They are both very excited about helping get the Penguin Players started and 
getting the students at NIU involved. Not only will this be a wonderful opportunity for adults 
with disabilities in the community to participate in theater, but it will also be a great learning 
experience for any student that chooses to be involved.
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A ppendix D
Contact Information
• Dr. Greg Long- Professor of Disability in Society
■ Location- Wirtz 323C
■ Email- glong@niu.edu 
- Phone- 815-753-6508
• Dr. Nancy Castle- Director of CLCE
■ Location- Zulauf 114
■ Email- ncastle@niu.edu
■ Phone-(815) 753-4430
•  Becky Harlow- Assistant Director for Community Service
o Location-150 Campus Life Building 
o Email- rharlow@niu.edu 
o Phone-(815) 753-6703
• Best Buddies
o Website- http://www.sa.niu.edu/bb.html (NIU Chapter) 
o Robert Munro- President
■ Email- munbby44@yahoo.com 
o Shannon Langenderfer- Vice President
■ Email- zl601980@students.niu.edu
• CAAR Office
o Website- http://www.niu.edu/caar/ 
o Melanie Thompson- Director
■ Email- mthompson3@niu.edu
• Opportunity House
o Website- http://www.ohinc.org/contact.html 
o Phone-(815) 754-0330 •
• Kishwaukee Special Recreation Association
o Wesbsite- http://www.specialrecreation.org/ 
o Suzie Zeeh-Director
■ Phone- (815) 739-1249
■ Email- szeeh@dekalbparkdistrict.com
Student Involvement and Leadership (SILD) Office
■ Location- Campus Life Building- Suite 150
■ Phone-815-753-1421
Northern Star




■ Main Phone- 815-756-4841
■ Karen Pletsch- Advertising and Marketing Director 
■ Email- kpletsch@shawmedia.com
Competitive Edge Graphics
■ 700 N Peace Rd, DeKalb IL 60115
■ 815- 758-0056
Special F-X
■ 510 N Main St #1, Sycamore IL 60178
* 815-784-2895
Banner Up Signs
■ 1170 E. State St, Sycamore II60178
■ 815-899-9211
Sports of All Sorts
■ 147 North 2nd Street DeKalb, IL 60115
■ 815-756-9910
The Northern Star has served Northern Illinois University and the DeKalb area since 
1899. The newspaper is operated and managed by NIU students.
Northern Illinois University is located in DeKalb, a growing city of more than 45,000 
located just 65 miles west of Chicago and 30 miles southeast of Rockford.
NIU is one of Illinois' largest public universities with more than 23,500 enrolled stu­
dents, including over 21,500 in DeKalb and 2,000 at satellite campuses in Hoffman 
Estates, Naperville and Rockford.
Most NIU students come from fewer than 100 miles away. 92 percent of main campus 
students are from Illinois, though the university boasts international students from 












The NIU community reads the Northern Star far more than any 
other newspaper. 90% of students reported reading the paper 
and 60% said they read the newspaper regularly.
More than 83% of students cited the Northern Star as the 
primary source of advertising information for purchases made 
in DeKalb.
NIU students average $250 in discretionary monthly funds 
beyond tuition, room, board, car payments, credit cards and 
other expenses. Including food (excluding dorms), students 
spend approximately $5,960,00 monthly.
More than 94% of NIU faculty and staff reported reading the 
Northern Star and 81% said they read the newspaper regularly.
D is tr ib u t io n
The Northern Star circulates 154 days per year, five times a 
week during the fall and spring semester and once a week 
during the summer term. The newspaper is distributed to more 
than 80 campus locations, as well as more than 180 high-traffic 
locations in DeKalb and Sycamore.







I n d e r g r a d  S ta tis tic 's
23 YEARS OLD 
& UNDER
51% 49% 85%
SOURCES: NIU Data Book 2010-11, NIU & DeKalb County Prosperity 2011, 
Northern Star Reader Survey 2010
Terms ((■ Policies
A d  P la c  e m a i l ‘ M ake ( lo a d s '
All advertising is subject to acceptance by the Northern Star, 
which reserves the right to reject copy at its sole discretion at 
any time before publication. The Northern Star will not know­
ingly accept advertisements that discriminate on the basis of 
sex, race, color, age, origin, creed, religion, disability, marital sta­
tus, veteran status or sexual orientation, nor does it knowingly 
print ads that violate local, state or federal laws. The Northern 
Star will make all reasonable efforts to see that advertising is 
published as accepted, and that preprinted inserts are distrib­
uted as ordered. The Northern Star will not be responsible for 
any consequential damages resulting from failure to do so. 
Advertisements canceled after the deadline for publication 
are subject to a charge equal to 40% of the published cost.
In case of error or omission, the Northern Star's liability, if any, 
will not exceed the cost of space occupied by the error. The 
Northern Star will not consider adjustments for any advertise­
ment involving typographical errors or erroneous insertion 
unless notice is given to the advertising manager within five 
days of publication. Minor spelling errors that do not materi­
ally affect the advertisement will not qualify for a "make good." 
In order to obtain a "make good" for an advertisement, the 
Northern Star must be notified within five business days after 
publication of the advertisement in question.
f e a r s  h e e ls
Tearsheets of advertisements will be provided upon request.
( le t i e r a /
The Northern Star reserves the right to change its rates and 
publication dates. In the event of change in rates, 30 days no­
tice will be given to advertisers. The Northern Star reserves the 
right to sell promotional advertising packages at special rates.
( 'a/ ) ) ' R e g u la tio n
Advertisers shall defend and save the Northern Star from all 
claims, demands and/or litigation directly or indirectly related 
to improper or unauthorized use of any photograph, drawing, 
likeness, name, logo, trademark, representation or any other 
material provided by the advertiser to the Northern Star in any 
advertising. No advertising material will be returned unless 
accompanied by specific instruction to do so. Advertisements 
simulating news may be set in body type, but must carry the 
word "Advertisement." All political advertisements must carry 
the words "Paid Political Advertisement."
P a g e  P o s itio n
No pages position for any advertisement will be sold or guaran­
teed, but requests will be honored when possible. The Northern 
Star assumes no financial responsibility for failure to honor page 
position or placement requests, nor will the Northern Star be 
held liable for failure to notify an advertiser when such requests 
cannot be honored.
P erm s o f  P a )  /n e a t
Non-established accounts must pay for advertising at the 
time of placement and continue to prepay until and if a credit 
rating is established. All non-local, student, political or student 
organization advertisements must be paid for by the deadline 
date for placement of an ad. All payments due from advertisers 
with approved credit are payable upon receipt of monthly 
statement. Accounts are closed on the last day of the month. 
Credit granted by the Northern Star may be revoked at any time 
when circumstances arise, such as failure to pay a bill under 
specific terms.
R e fu n d s
Refunds will be provided if the advertisement is canceled before 
the deadline for placement. No refunds will be given for credits 
under $5.00.
Rates for














$1.50 to box an ad, per day 
$1.00 to bold face 1-5 words, per day 
$1.50 to bold face entire ad, per day 
$2.00 for each graphic, per day
10 pt letter size = $0.70 
12 pi letter size = $1.00 
14 pt letter size = $1.10 
18 pt letter size = $1.30
TERMS OF PAYMENT
Student ads are cash in advance only. Billed ads are taken 
only for established accounts and payments are due upon 
receipt of monthly statement. Discover, Visa, AMEX and 
MasterCard accepted.
I d  S iz e s
DISPLAY DISPLAY CLASSIFIED
COLUMN | INCHES PICAS \ INCHES j PICAS
1 1.83 11 1.50 9
2 3.83 23 3.17 19
3 5.83 35 4.83 29
4 7.83 47 6.50 39
5 9.83 59 8.17 49
6 9.83 59
E x a m p le 1 d  S iz e s
FULL PAGE 3X8 2X4
9.83" x 16" 5.83"x 8” 3.817"x 4"
HALF PAGE 3X4 2X2
9.83" x 8" 5.83' ' x 4" 3.817" x 2"
5X4 2X6 1X2
9.83" x 4" 3.817 x 6" 1.83" x 2"
2 0 1 1 - 2 0 I 2  ------
ALL OUR RATES ARE NET
























Black +2 colors $200.00
Process color $350.00
DISPLAY CLASSIFIED
Display rates (plus $1 per column inch)
In se r ts
A sample of the insert must be submitted to the Northern Star 
advertising manager at least 10 days prior to publication. Inserts 
do not count toward inch contracts.





Five or more inserts in an academic year - 10% discount 
Ten or more inserts in an academic year - 20% discount
After approval by the Northern Star, inserts may be shipped to:
Castle Printech 
121 Industrial Drive 
DeKalb, IL 60115 
815.758.5484
Publication Dates  —
I d  S u b m is s io n
The Northern Star welcomes the electronic submission of 
advertisements. Acceptable formats include:
.pdf Adobe Acrobat
S p e c i a l  Issu es
.ai Adobe Illustrator
.psd Adobe Photoshop
AUGUST FEBRUARY .eps Encapsulated Postscript
Back to School - 18;h Spring Break - TBA •jPg Photographic Format
SEPTEMBER




Housing Guide - 21st
2011-2012 S c h e d u le
Publishing dates are in red.
A ugu st. 2011




Spring Fever - TBA
D e a d lin e s
PUBLICATION DAY: DEADLINE TIME
Monday Wednesday 3:00 P.M.
Tuesday Thursday 3:00 P.M.
Wednesday Friday 3:00 P.M.
Thursday Monday 3:00 P.M.
Friday Tuesday 3:00 P.M.
S e p te m b e r  2011 ( ) e to b e r  2011 X o v e m b e r  2011
M T W T F s I s M T W T F S 1  S M T W T F S 1  S M T W T F S
1 1 2 3 4
6 7 8 9 3 4 5 6 7 7 8 9 10 11
18 12 13 14 15 16 10 11 12 13 14 14 15 16 17 18
22 23 24 25 26 19 20 21 22 23 17 18 19 20 21 21 22
29 30 31 26 27 28 29 30 24 25 26 27 28 28 29 30
31
D e c e m b e r  2011 J a n u a r y 2012 b 'eb ru a r) 2012 M a rc h  2012
b M T W T F M T W T F S 1  S M T W T F S 1  S M T W T F S
1 2 1 2 3 1 2
5 6 7 8 9 10 5 6 7 8
17 18 19 20 13 14 15 16 17
23 24 25 26 27 20 21 22 23 24 19 20 21 22 23
30 31 27 28 29 26 27 28 29 30
A p r i l  2012 M a y  2012 J u n e  2012 J u ly  2012
s M T W T F s i s M T W T F S 1  S M T W T F S 1  S M T W T F s
2 3 4 5 6 1 2 3 1 3
9 10 11 12 13 7 10
16 17 18 19 20 17
23 24 25 26 27 19 24
